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INSTAGRAM AD SPECS 

GENERAL CREATIVE SUBMISSION DETAILS  
Deadlines: All Creative assets (creative/ad units & landing page URL), must be received 
by IMC a minimum of 48 hours prior to launch date (excluding weekends/stat days). If 
using Brand Security, assets must be received by IMC a minimum of 96 hours prior to 
launch date, due to additional setup process.  
File Names:  
the campaign date, the campaign title, the creative set, and the creative size:  
Company (Oct 2015) Sales – InstagramAd1.jpg  

Image Size  
The recommended image size for Instagram ads depend on which format you use: 
Square 
• Minimum Resolution (600 x 600 pixels) 
• Maximum Resolution (1936 x 1936 pixels) 
Landscape 
• Minimum Resolution (600 x 315 pixels) 
• Maximum Resolution (1936 x 1936 pixels) 
Vertical 
• Minimum Resolution (600 x 750 pixels) 
• Maximum Resolution (1936 x 1936 pixels) 

Aspect Ratio 
The aspect ratio for Instagram ads depend on the format. 
• Square - 1:1 
• Landscape - 1.91:1 
• Vertical - 4:5 

Ads in stories 
Format 
9:16 Full Screen Vertical Ad 
File type 
• .mp4 or .mov (Video) 
• .jpg or .png (Photo) 
Maximum File Size 
• 4GB (Video) 
• 30MB (Photo) 
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Video Length 
• Maximum: 15 seconds 
• Images show for 5 seconds by default 
Dimensions 
• Recommended Resolution: 1080 x 1920 
• Minimum: 600 x 1067 
Supported Codecs 
• Video: H.264, VP8 
• Audio: AAC, Vorbis 
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Video Size 
Your video's file size can be up to 4 GB max. 
Caption Length 
The caption you use for your Instagram ad will appear below the image and may include 
up to 2,200 characters. 
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