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VIDEO AD SPECS

Deadlines: All Creative assets (creative/ad units & landing page URL), must be received
by IMC a minimum of 48 hours prior to launch date (excluding weekends/stat days). If
using Brand Security, assets must be received by IMC a minimum of 96 hours prior to
launch date, due to additional setup process.

Video ads can appear when a user initiates video play either in the beginning (pre-roll),
at points in between (mid-roll), or after (post-roll). Video ads can be either skippable or
non-skippable, and may be served as a YouTube-hosted video (recommended) or a
third-party-hosted video.

In a skippable video ad, viewers are given the choice to skip the ad after the initial 5
seconds. After the view of a skippable ad, it will increment the YouTube view count at
the 30 seconds mark or when the ad has been watched completely (creatives must be at
least 12 seconds long to increment view counts).

In a non-skippable video ad, viewers are not given the choice to skip the ad. Note that
non-skippable video ads do not increment the view count. Non-skippable ads can be a
maximum of 15 seconds (20 seconds in EMEA, India, Malaysia, Mexico, and Singapore).

(site-served only)
If the video creative is YouTube-hosted, it will automatically pull in information about
the channel hosting the ad, such as channel name, channel icon, and the name of the
video to boost additional channel engagement. These will not appear if the video is not
hosted on YouTube or is unlisted.
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COMPANION BANNERS

An optional companion banner of 300 x 60 pixels may accompany the video. The
companion banner must be JPG, GIF, or PNG and be no more than 150KB in size (50KB
for non-skippable video. Companion banners are optional image banner ads that appear
on the top right corner of the watch page on desktop for the duration of the content
video.

When an in-stream video ad ends (or is skipped) the companion banner remains on the
YouTube page and the user can click on it at any time. If you choose to include
companion banners, be aware that that they’ll display only in the context of a desktop
watch page on YouTube. They do not appear on mobile devices, embedded players,
connected TVs, or on game consoles.

300 x 250 Companion Banner (Auto-generated): In some cases, if a custom companion
creative (300 x 60) is not supplied and the ad is a public YouTube-hosted video, a video
wall companion will be automatically generated which includes information about the
channel hosting the video ad. The automatically generated companion links to the
channel, and will include the channel icon and name, link to advertiser’s site, as well as
thumbnails of up to 3 videos from the most recently updated playlist on that channel.

OTHER REQUIREMENTS

YouTube hosted videos must allow embedding and be either public or unlisted.

Videos must be a minimum of 12 seconds for skippable ads.

The maximum video length for skippable ads is 6 minutes, or 60 seconds for YouTube
kids. Non-skippable ads can be a maximum of 15 seconds, and bumper ads 6 seconds.

YouTube recommends uploading MP4 video with AAC-LC audio. The standard aspect

ratio for desktop youtube is 16:9, although square or vertical videos are acceptable as
well.
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