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TikTok AD SPECS

Deadlines: All Creative assets (creative/ad units & landing page URL), must be received
by IMC a minimum of 48 hours prior to launch date (excluding weekends/stat days). If
using Brand Security, assets must be received by IMC a minimum of 96 hours prior to
launch date, due to additional setup process.

In-Feed Ads are composed of Video creative + ad display image +
brand or app name + ad description.

The preferred aspect ratio for TikTok content is 9:16. 1:1 and 16:9
are also accepted but may lack the desired visual appeal. TikTok

recommends background music or sound for best performance.

Video dimensions must be >540%960px, =>640*640px, or
>960*540px.

Accepted file types include .mp4, .mov, .mpeg, .3gp, or .avi.

Videos should be between 9-15 seconds long, 60 seconds
maximum. The bitrate should be 2516 kbps.

Video files can be no larger than 500MB.

Messaging

The brand name must be between 2-20 characters, including punctuation and spaces.

A logo/profile image is also required as a 1:1 aspect ratio PNG, JPEG, or JPG of no more
than 50KB.

The ad description must have between 1-100 characters. Emoji, "{ }" and "#" cannot be
used.
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Suggestions

For better ad performance and user experience:

1. The video creative must have background music or sound.
2. Upload high-resolution videos. Avoid blurry or distorted pictures caused by stretching

or compressing dimensions.
3. Ad creative should be localized; languages other than the local official language where

the ad will be shown should not be shown too often.
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