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SEARCH AD SPECS 
 

GENERAL BEST PRACTICES FOR CREATIVE  
1. Volume: Ignite recommends starting with at least 3 variations of messaging for your 
search campaign’s text ads, and having 2 or 3 more at the ready for creative refreshes.  
2. Text: Include a strong call to action, and highlight sales and promotions if applicable.  
3. Extensions: Where possible, include options for telephone numbers, addresses and 
links from your company’s website to make your text ad more dynamic, engaging and 
effective.  
4. Deadlines: All creative assets (Keywords, Ad Text, Account Access, URL’s, etc...) must 
be received by your Account Executive a minimum of 48 hours prior to launch date, 
excluding weekends and holidays.  
5. Redirecting URL’s are not permitted; keep query strings short and concise.  
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