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FACEBOOK VIDEQ AD SPECS

Deadlines: All Creative assets (creative/ad units & landing page URL), must be received
by IMC a minimum of 48 hours prior to launch date (excluding weekends/stat days). If
using Brand Security, assets must be received by IMC a minimum of 96 hours prior to
launch date, due to additional setup process.

File Names: All ads must use unique file names, and should include the advertisers
name, the campaign date, the campaign title, the creative set, and the creative size:
Company (Oct 2015) Sales - Video Ad1.mp4

Page 1



ignite

ad techrology

Page 2



	/FACEBOOK VIDEO AD SPECS
	GENERAL CREATIVE SUBMISSION DETAILS


